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AIADMK functionaries distributed Deepavali gift boxes to 2000 beneficiaries at a event organised by former 
Rajya Sabha member T Ratinavel today

Chennai, Nov 13:   
Bank of Baroda, India’s 

premier Public Sector 
Bank, highlights its festive 
season retail offers for their 
customers which has been 
fueled further by reduction 
in lending rates through 
the launch of its Ad Media 
Campaign “Hum Karein 
Mumkin” – an umbrella 
advertising for Retail Loan 
products (Home loan & 
Car loan) in Television and 
Radio & digital mediums. 
Through the campaign, 

Bank of Baroda launches ad campaign 
“Hum Karein Mumkin”

the bank aims to have a 
widespread reach about its 
discounted pricing and ease 

 R. Mohan, Zonal 
Head - Chennai Zone

of borrowing during the 
festive season.   
The bank has revised 

its marginal cost of funds 
based lending rate (MCLR) 
by 0.05% across all tenors 
with effect from November 
12, 2020. Earlier this 
month, the bank had 
announced reduction in 
Baroda Repo Linked 
Lending Rate (BRLLR) 
from 7% to 6.85% with 
effect from November 1, 
2020.   
In a statement R. Mohan, 

Zonal Head - Chennai 
Zone said, “Bank of 
Baroda extends its heartiest 
wishes to all the valuable 
customers & stakeholders 
on this joyous occasion of 
Diwali 2020.Keeping the 
COVID-19 pandemic from 
dampening your festive 
spirit, we hope our digital 
platform and our latest 
credit cards are seamlessly 
enabling your online 
shopping experiences this 
Diwali. Enjoy our Door 
Step Banking Services and 
save yourself a bank visit 
during these times.


